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Currently, the translation of film subtitles is mainly completed by officially 
recognized professional institutions, private translation companies and freelance 
translators. Foreign films that are officially imported (through strict governmental 
censorship) into China are usually translated by importers, i.e. Chinese film studios, 
which produce their own translated versions commonly called “official translations”, 
whereas those that are unofficially introduced into China or those which haven’t been 
released on the Internet by Chinese film studios are mostly translated by private 
translation companies and freelance translators whose productions are called 
“unofficial translations.” In recent years, Internet buzzwords have frequently appeared 
in both of the translations. 
In the perspective of Skopostheorie, this thesis looks into the use of Internet 
buzzwords in Chinese translations of English film subtitles. The first chapter is a brief 
introduction to the background and significance of studies of subtitle translation in the 
age of the Internet; the second chapter is devoted to explaining the theoretical 
foundation for this thesis, including the main theories of Skopos; the third chapter is a 
literature review, which gives an overview of previous studies in this area of research, 
including the definitions and characteristics of Internet buzzwords; the fourth chapter, 
the main part of this thesis, explains the definitions and characteristics of subtitles, 
and analyzes data from subtitles of several films in order to look into the reasons and 
purposes for using Internet buzzwords in film subtitles based on the theories of 
Skopos. The fifth chapter summarizes the discussions on the problems caused by the 
use of Internet buzzwords in the translation of subtitles and proposes some solutions 
to, and offers suggestions for those problems. 
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Chapter I Introduction 
1.1 Background of this Study 
Films shot in the English language have proved effective windows through which 
viewers from non-English-speaking countries can take a closer look at the cultures, 
customs, and living styles in English-speaking countries. In recent years, while 
Chinese people can understand English better, more and more people, especially those 
English learners who make up the majority of millions of English film fans, prefer to 
watch English films in the original language version. However, relatively speaking, 
the number of viewers of original English films is still very small in China. Therefore, 
to a large extent, the box-office success of an English film in China depends on the 
successful translation of its subtitles.  
In the age of the Internet, many films can be downloaded, which means that 
people have more access to English films, and that even some films which have not 
been officially imported into China are easily available. Nevertheless, most viewers 
must depend on subtitles for comprehending those films; thus, many translation 
organizations have emerged to meet the need. Most translators are young people, who 
are also “netizens”. 
Today, a growing number of Chinese young people consider Internet buzzwords 
a “fashion”, which helps it to influence our daily lives. Thus, Internet buzzwords have 
found its way into translating English film language into Chinese counterparts, just to 
entertain those people. Internet buzzwords even appear in officially introduced films 
to serve the same target group. 
1.2 Importance of this Study 
With the development of foreign film industry, film subtitles have become an 
indispensable media for people to know the contents of films, and even the culture of 
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much to be desired. The ability of translators varies greatly, which may directly affect 
the quality of film subtitle translations. Nowadays, Internet buzzwords have won a 
great popularity in translating film subtitles; therefore, knowing how to use them 
correctly becomes an urgent task. 
Significance of this research can be listed as follows; firstly, it discusses 
rationalization of Internet buzzwords used in film subtitles, which may clear up some 
misunderstandings on using Internet buzzwords; secondly, by studying those 
examples, this writer hopes to offer some suggestions to translators about how to 
perceive and accomplish their role in film subtitle translations; lastly, more attention 
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Chapter II Theoretical Framework 
Skopostheorie is the foundation of German functionalist school. It was founded by 
Hans Vermeer in the 1970’s. Vermeer broke the limitation of Equivalence theory, 
developed Skopostheorie, and put forward the theory that the textual purpose is the 
first criterion in the process of translation, which gave importance to target text. In 
this part, the definition of Skopostheorie and its rules will be discussed. 
2.1 Definition of Skopostheorie  
Skopostheorie was developed in Germany in the 1970s within the theorization of 
translation as an act of achieving the function mainly in the target language. It was 
formulated and improved mainly by Katharina. Reiss, and Hans Vermeer (1984) and 
by Christiane Nord (2006).  
Christiane Nord defines Skopostheorie as “any form of translation action, 
including therefore translation itself, maybe conceived as an action, as the name 
implies. Any action has an aim, a purpose. The word Skopos, then, is a technical term 
for the aim or purpose of a translation. Further, an action leads to a result, a new 
situation or event” (Nord, 2006: 12). 
According to Vermeer, “We can distinguish between three possible kinds of 
purposes in the field of translation: the general purpose aimed at by the translator in 
the translation process (perhaps to earn a living), the communicative purpose aimed at 
by the target text in the target situation (perhaps to instruct the reader) and the purpose 
aimed at by a particular translation strategy or procedure (for example, to translate 
literally in order to show the structural particularities of the source language). 
Nevertheless, the term Skopos usually refers to the purpose of the target text” (quoted 
in Nord, 2006: 27-28).  
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transformation of cross-linguistic signs, but also a kind of action. This action has 
specific purposes. Before a translating action starts, the purposes of translation should 
be made clear. 
 
2.2 Skopos, Aim, Purpose, Intention, and Function  
As is mentioned before, Skopos is a Greek word, which means “purpose”. It usually 
refers to the purpose of the target text in Skopostheorie. There are also other related 
concepts: aim, purpose, intention and function. 
“‘Aim’ (Ziel) is defined as the final result an agent intends to achieve by means 
of an action. For example, a person may learn Chinese in order to read Li T’ai-po in 
the original. ‘Purpose’ (Zweck) is defined as a provisional stage in the process of 
attaining an aim. Aim and purpose are thus relative concepts. For example, somebody 
goes out to buy a Basque grammar (purpose 1) in order to learn the language (purpose 
2) in order to be able to translate Basque short stories (purpose 3) in order to make 
Basque literature known to other language communities (aim). ‘Function’ (Funktion) 
refers to what a text means or is intended to mean from the receiver’s point of view, 
whereas the aim is the purpose for which it is needed or supposed to be needed. 
‘Intention’ (Intention or Absicht) is conceived as an ‘aim-oriented plan of action’ on 
the part of both the sender and the receiver, pointing toward an appropriate way of 
producing or understanding the text. The term is also equated with function of the 
action” (Reiss and Vermeer, 1984: 98). 
Vermeer put aim, purpose, intention and function under the generic concept of 
Skopos. Thus, they are all subsidiary to Skopos.  
2.3 Three Rules of Skopostheorie 
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“The top-ranking rule for any translation is the Skopos rule, which says that a 
translational action is determined by its skopos; that is，‘the end justifies the means’” 
(Nord, 2001: 27-29). Each text is produced for a given purpose and should serve the 
purpose. The Skopos rule thus reads as follows: “translate/interpret/speak/write in a 
way that enables your text/translation to function in the situation in which it is used 
and with the people who want to use it and precisely in the way they want it to 
function” (Nord, 2001: 29).  
The Coherence rule states that “the target text must be interpretable as coherent 
with the target text receiver’s situation” (Munday, 2006:79). Coherence refers to 
intra-textual coherence, which means translated text should be understandable to the 
readers, and meaningful in target language as well as the target communication 
environment. Any text is just information providers; the translator only chooses the 
information he is interested in, and then translates the target language by processing 
that information. In this procedure of information transformation, the translator should 
firstly follow the rule of intra-textual coherence. 
Since translations provide information to the target language readers, the 
translations should be faithful to the source text; thus, the translator should follow the 
Fidelity rule. The Fidelity rule refers to inter-textual coherence between the source 
text and the translated text.  
“There must be coherence between the translator and the source text, or more 
specifically, between the source text information received by the translator, the 
interpretation the translator makes of this information and the information that is 
encoded for the TT receiver” (Munday, 2006: 79-80). 
The Fidelity rule is subordinate to the Coherence rule, and both of them are 
subordinate to the Skopos rule. If the translation purpose is required to change the 
function of the target text, standard of translation should be correspond with the 
purpose of translation instead of being inter-lingual coherent with the target text; if the 
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Chapter III Literature Review 
In this chapter, former studies of Internet buzzwords home and abroad will be 
reviewed.  
3.1 The Study of Internet Buzzwords 
Internet buzzwords have been spreading at an amazing speed as a newly emerging 
language. They spread quickly with many language forms like characters, words, and 
sentences, reflecting changes and developments of society in a given period. They are 
the interaction of economy, politics, environment, culture and psychology.  
The translator should have clear concept to Internet buzzwords. When collecting 
the materials, this writer found that some translation researchers could not figure out 
the differences among Internet language, Internet buzzwords and buzzwords, for 
example, “搞什么飞机” (What the heck is), “他完了, 中了爱情大魔咒 (Oh, no, he 
is under her spell)”, “放眼望去, 真可谓是满城尽是‘傻大木’(I look out and I see a 
sea of dumb barnyard animals) ”, “一点技术含量都没有(I have to believe we can do 
better) ” are used as examples of Internet language in Looking into the Use of Internet 
Language in the Comedy of Dubbed Film from the Adaptation Theory (唐昉, 2010). 
Actually, they are just buzzwords. Therefore, enough recognition is required. 
In this part, the definition, development, and characteristics of Internet 
buzzwords will be discussed.  
3.1.1 Definition  
“Internet Buzzwords” is a newly invented phrase, and there are many definitions for it. 
Sometimes its concept is even confused with Internet language. In this part, the 
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